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= All-time-high quarter. .=
= Acquisition in Germany

= Strong outlook -

. Audiocast, July 26%, 2022 g e
~Erik Stenfors, CEO . ’

Lars Akerblom, CFO
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HANZA’s mission: Increased value for product-owning companies

Concept: A wider offer than traditional contract manufacturing

( Regional & Complete Manufacturing Advisory Services Product Development \
Six Manufacturing Clusters offering Analysis and advice on how to HANZA's engineering department

parts manufacturing and parts assembly. streamline the customer supply chain. helps our customer to develop products.

Leading growth, 17% CAGR A solid customer base
(annual sales, MSEK) (examples below)
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=LMANN

=lektronik

Recent highlights

Manufacturing: Finalizing ongoing programs

= Activities within the expansion program Roadmap 2021 in
segment Other markets (Poland, Czech Republic and China).

2> Completing the set-up in Germany.

Proximity
Budelmann is in Minster,
close to HANZA's other
operations in Germany

Services: Acquisition of Budelmann Elektronik GmbH (right)

Nederlénde na Zoien

@
Berlin @
Warsz.

- A multidisciplinary team of 10, excellence in electronics, mechanics and software. g SN Gt
‘Be‘lglen/} \P/" ‘L‘\‘ _
~ Headed by technical doctor and professor Christoph Budelmann T C tiooion P
and Jeannine Budelmann, who holds an international education in ‘ \ R Ve
economics and culture from universities in Germany, France and China. Gt Ol A
Frankrike e LR —
- Complements HANZA's existing product development team in
Remscheid (20 p) and together they form a central resource for all customers.
Others
Deal done
- Continued strong order intake, however the global material shortage Budelmann was acquired on July 4™,
situation led to delayed production and thus lower sales and earnings. From left: Willbald Berger, HANZA CAO,
Jeannine Budelmann, Owner/MD,
<> Company name Changed to HANZA AB (from HANZA HOIdlng AB) Christoph Budelmann, Owner/MD,

Lars Akerblom, HANZA CFO
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Sales approaching 0.9 bn/Q 12-months sales 3 bn
(sales per Q, MSEK) (rolling 12-months, MSEK)

Q2 Financials

2500

Sales 59 2000
- Highest quarterly sales to date: Q2 up 40% to 886 MSEK (634) 1500
Growth adjusted for acquisitions and currency: 29%.
300 1000
- 12 months sales 3.0 bn SEK (2.5 bn SEK in FY 2021).

500

. 0 0
Earni ngs Q2-21 Q3-21 Q4-21 Q1-22 Q2-22 Q221 Q321 Q421 Q122 Q222

- Highest quarterly operating profit to date: Q2 up 42% to 57.3 MSEK (40.4)
corresponding to an operating margin of 6.5% (6.4).

- 12 months operating profit 179.0 MSEK (143.4 MSEK in FY 2021) Earnings increase due to Other markets

corresponding to an operating margin of 6.0%. (operating profit per Q, MSEK)
60
The acquisition of Budelmann 50
- Debt-free with an annual turnover of approximately 15 MSEK. 40
- Purchase price for the shares is approx. 8 MSEK, 30
with a further approx. 2 MSEK in the form of an additional purchase price. 20
- Will be consolidated from Q3. The acquisition will only have a minor direct 10

impact on HANZA's income statement and balance sheet.
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Q2 Financials

Segment Main markets

- Net sales Q2 up to 485 MSEK (339)
Growth adjusted for acquisitions and currency: 26%.

- Operating profit up to 36.7 MSEK (26.8), .
corresponding to an operating margin of 7.6% (7.9%). 9 Main Markets @ Other Markets

This segment contains a sales volume from the strategic acquisition in
October 2021 that delivers a zero margin during the second quarter.

For comparable units (excluding this volume), the margin during Q2 in 9 9
segment was 8.5% (7.9). '

Segment Other markets

- Net sales Q2 up to 401 MSEK (295)
Growth adjusted for acquisitions and currency: 36%.

- Operating profit up to 22.6 MSEK (14.7),
corresponding to an operating margin of 5.6% (5,0%).

Margin increased from a temporarily lower margin in Q1 (1.3%), caused
by costs related to the expansion program, notably a new plant in Estonia.

The segment continues to carry costs connected to the expansion
of production areas in Poland, the Czech Republic and China.
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Q2 Financials

Cash flow Development in 2022, Q2 vs Q1
- Cash flow from operating 30 MSEK (19)
Positive cash flow remains despite quick growth and material shortage (MSEK) Q22022 Q1 2022
situation

Equity 665 618
Net debt . . . .
> Net interest-bearing debt 645 MSEK (425) EquityiRseit o S0 .
- Net debt / EBITDA = 2.6 (2.6) Cash-flow operations (3 m.) 30 13
Net debt increase due to expansion program, one acquisition and the Cash 46 17
material shortage situation.

Net debt 645 615
EPS EBITDA (3 m.) 82 66
- Earnings per share up to 1.01 SEK (0.73)
- 12 months earnings per share 2.82 SEK EPS (SEK) 1.01 0.54

Dividend

A dividend of 0.50 SEK per share (0.25) was paid during Q2/2022,
corresponding to the amount of SEK 17.9 million (8.5).
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Outlook

Sales
— Strong order intake drives continued high sales

—~ Successful expansion program with perfect timing
—~ Still limitation due to material shortages

Earnings
~ Larger proportion mature clusters increase Group margin

—~ "Other markets" stabilize margins with ongoing expansion
—~ Germany setting-up project finalized during 2022

Long term

Achieving current targets (Phase 3) signals that HANZA is
ready for the next step: Further expansion to meet the
global needs of HANZA's business model.







Disclaimer

This presentation and the information contained herein are being presented by HANZA Holding AB (publ) (the “Company”). By attending a meeting where
this presentation is presented, or by reading this presentation, you agree to be bound by the following limitations and notifications. This presentation does
not constitute an offer or invitation to purchase or subscribe for any securities and does not constitute any form of commitment or recommendation on the
part of the Company. This presentation does not purport to be all-inclusive or to contain all the information that prospective investors may desire in analyzing
and deciding whether or not to hold or transact in any of the Company’s securities. Furthermore, recipients of this presentation should not treat the contents
of this presentation as advice relating to legal, taxation, financial or other matters and are advised to consult their own professional advisors concerning the
acquisition, holding or disposal of any of the Company’s securities. Certain information contained in this presentation has been obtained from published
sources prepared by other parties that the Company has deemed to be relevant.

Neither the Company nor any other person assumes any responsibility whatsoever and makes no representation or warranty, express or implied, for the
contents of this presentation, including its accuracy, completeness or verification for any other statement made or purported to be made by any of them, or
on their behalf. Nothing in this presentation is, or shall be relied upon as, a representation or promise made, whether as to the past, present or future.
Accordingly, no responsibility is accepted by the Company, its subsidiaries or associates or any of their directors, officers, employees or agents, in respect
thereof.

This presentation contains forward-looking statements that reflect the Company’s current views with respect to certain future events and potential financial
performance. While the Company believes that the expectations reflected in such forward-looking statements are reasonable, no assurance can be given
that such expectations will materialize. Accordingly, results could differ materially from those set out in the forward-looking statements as a result of various
factors. To the extent that this presentation contains opinions, estimates, forecasts or other forward-looking statements, no guarantees or undertakings that
these are correct or complete are given by the Company or any of its members, advisors, officers or employees or any other person. Forecasts and
assumptions which are subject to economic and competitive uncertainty are outside such person’s control and no guarantee can be given that projected
results will be achieved or that outcomes will correspond with forecasts.

Information in this presentation may be changed, added to or corrected without advance notification. The Company does not undertake any obligation to
publicly update or revise any information contained herein. This presentation as well as any other information provided by or on behalf of the Company shall
be governed by Swedish law. The courts of Sweden, with the District Court of Stockholm as the first instance, shall have exclusive jurisdiction to settle any
conflict or dispute arising out of or in connection with this presentation or related matters.
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